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Knhushnuma started out in
market research in India.
After spending a total of
four and a half years in this
field, gaining experience
across a spectrum of
categories, ranging

from FMCG, Personal
Care and Financial
Services to Telecoms, she
progressed info Account
Planning, culminating in
her most recent move

as regional planner
South Asia on OMO.
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CAMPAIGN SUMMARY CLIENT CREDITS

Cricket, tea and Lifebuoy are perhaps the three biggest influences of the &Oﬁ:&;‘;’r‘ﬁ;ad

British that have seamlessly merged into Indian society. Unfortunately, Personal Wash

Lifebuoy long suffered the baggage of being a ‘cheap, red soap for poor RAJEV SHUKLA

men’. Breaking away from this image and widening appeal amongst Global Erand
Development

urban non-users of the brand, without alienating the current users, was the VLAY SINHA

brands” ambition. Regional Brand
Director

Focusing on the ‘Mother’ as the decision maker for foiletry purchases

in her home, a self assured figure encourages her child to engage life

fearlessly, unanxious about dirt and germs. In a clear break from past

communications, the brand was positioned as a saviour and protector

from great iliness and germs. The idea led to the creation of a character

called 'Little Gandhi’, who cleans up a dirty neighbourhood with the

encouragement of his mother.

Positioning Lifebuoy as an enabler, met the brands goal in achieving

adding 2 million new households to its sales.
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