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CAMPAIGN SUMMARY
How does a brand that has built its reputation in face shaving, make the fransition to ‘below
the neck’? The ‘Bodygroom’ electric razor for the whole body, addressed an unfavourable
topic, with enlightened, urban males, who believe male grooming is un-macho.

Having limited funds, DDB created a viral ‘big idea’, faking body grooming from a private act
to a public topic. Their secret weapon — ‘Inuendo Man’, an ambassador to male grooming
who is so disarmingly comfortable in his own skin that he removes the embarrassment factor.
To defeminise male grooming, the focus shiffed to helping men optimise their assets by adding
an ‘opfical inch’ to their manhood. Phrases like ‘trimming the hedge so the house looks bigger’
embrace the humour visitors are met with on visiting this ‘educational” product website.

The response to this campaign was immediate and unprecedented, taking Bodygroom out of
the closet and into the open, becoming Philips Norelco’s second best selling grooming product.
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Mow you can shave wherever you want.
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